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B pobomi po3ensinymo MapKemun208i KOMYHIKAyii 6 COYiaIbHUX mepexcax, ujo 00360J510Mmb NOCMIUHO
niOmMpuMyeamu 080CMOPOHHI 360POMHULL 38'130K 31 cnodjcusadamu. Aemopu nio MapKemuHeom 8 CoyianbHUx
Media po3yMilomy UKOPUCMANHSL ICHYIOUUX NAam@popm 05 niOSuweHHss 00i3HaHOCMi PO MOpP2osi MapKu cepeo
CROJICUBAYI6 WINIAXOM BUKOPUCTNAHHA NPUHYUNi6 yux niam@opm. Busmaueno gpopmu npocysanna niamgopm:
mpaouyitini ma coyianbHi (opeaniyni). B pobomi npoananizoéano ma cucmemMamu308aHO HAUNONYAAPHIULI
coyianbui mepedici, 0o skux sionocamucs: Facebook, Whatsapp, Youtube, Instagram, Tik Tok, Twitter, LinkedIn,
Pinterest, Snapchat. PoszensiHymi coyianeHi media NOOiNeHO HA: COYiaNbHI Mepedci, npoghecitini mepedici,
sideoxocmuneu, meoia O 0OMIHY 3HAHHAMU, MIKpo-6102u ma gopymu kopucmyeauis. B pobomi nagedeno TOI1
coyianbHux Mmepedxc y ceimi cmanom na 2019 pik. B pobomi euokpemieHo ma 0OIpDYHMOBAHO nepesaci
MApKemuH2y 8 COYianbHux medid, a came: CMmeopeHHs OPeHdy, NOSIbHICMb KIIEHMIB, KOHEEPCIl, 00CI1Y208Y68aAHH
KIIEHMIB, NiOSUWEeHHsl 00I3HAHOCMI Ma 6PeHOUN2Y, 3pOCMANHsL KIIEHMCbKOI 6a3u, 3anyuenns mpagixy, 1ioie ma
npodadcie mowjo. OCKIiNbKU COYIANbHI Mepexci Cnpusoms aKMueHOMY CRIIKYBAHHIO MIdXC KOMNAHIiaMUu ma
CROJICUBAUAMU, CIIUMYTIOIOMY 63AEMOOTI0 Ceped KOPUCTNYBAdié — 8 POOOmI 3 ACO8AHO HaKmopu, wo enIuUBaMmsy
Ha 3any4eHHsA KAIEHMIB, OOCHIONCEHO, AKUU KOHMeHM HA CMOPIHYI OpeHOY y COYIanbHUX Mepexcax npusaoduoe
Oinbwicms ma SUKIUKAE OaxcamHs noemopnozo eisumy. QObrpynmosano, wo npu 3acmocyeéanni SMM
(SocialMediaMarketing) nompiono Ginvuwe ysaeu npudiisimu 00 onyoaiKo8aHoi ingopmayii, OCKiibKU ye 0OuH 3
OCHOBHUX YUHHUKIG 6NAUGY HA KIi€Hmie. B pobomi nazonoweno Ha axciusocmi iOKpUmMOCmi SIK 20108HO20
YUHHUKA NPU CMEOPEHHI O00BIPUUX CIMOCYHKI8 «OPEHO-COXMCUSaY», WO 8 pe3yibmami Gopmylons nogeoiHKy
nokynys i ¢ pearvrocmi. JJosedeno, wo SMM — nomyocna media naamepopma 368's13Ky 3 Kiienmamu, nooyoosu
6penoy, 30inbuleHHs nPooaxcie ma 3anyyenHs mpagiky eed-caimis, OCKiIbKU 3a O0ONOMO20I0 COYIANLHUX MEPEHC
6peno demoHcmpye c80t0 8iOKpumicms 00 cninkysanua. OBIPYHMOBAHO, WO 34 OONOMO20I0 COYIANLHUX MePexC
Openou 3anuualomscs 8 mpeHoi.

Kntouosi cnoea: coyianehi media, coyianvhi mepednci, coyianbHutl meodia MapkemuHe, 3a1y4eHHs KIEHMIs,
cmpamezis
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INOCTAHOBKA IMPOBJIEMU

Iepexix Bim Web 1.0 mo imTepakTmBHOTO cepemopumia Web 2.0 3MmiHHB cmoco0Ow,
AKAMH  (QIpMH TIPEACTAaBISIIOTH CBiil OHNaiH-00pa3. B HOBI Momeni 3a J0MoOMOror
KOHTEHTY B TEXHOJIOTIYHIH 0OropTIi colialbHUX Mejia, (haxiBii 3 MAPKETHHTY 3 IIMPOKOTO
MepetiKy KOPUCTYBaYiB JOHOCATH CBIl MPOMYKT caMe JJIsl MOTEHI[IHUX CITOKUBAYIB.

CouianpHi MeJia po3riIsIaroThCs K HOBI MAPKETHHIOBI IHCTPYMEHTH JJIsl IPOCYBaHHS
TOBapiB / MOCIYT OPEHIB, IO € HOBUM KaHAJIOM KOMYHIKallii. 3a JOIOMOTr00 3a3Ha4€HOT0
KaHaTy GOPMYIOTHCS BiTHOCHHH MiXK OpPEHIOM Ta HOT0 MOKyIeM. MapKeTHHT COIliaIbHUX
Memia € posmoBcromkeHnM y cdepi B2C. YV 2020 pori 3MiHHBCS MigXiJ M0 COLIATBHUX
MeJIia: MapKeTOJIOTH BiTXOAATH BiJl MO KOMITaHil, ka TPAHCIIOE CBOE MOBITOMIICHHS B
KOHKPETHHH LUTBOBUI CErMEHT JI0 KOMIIaHil, sIKa CIIBICHY€ OHJIAHH 31 CBOIMH KIIiEHTAMH
Ta Oepe y4yacTh y BIpTyaJbHUX CIUIbHOTAX.

BukopucranHsl coliaJbHUX Mejia HHHI PO3NOBCIOJUKYEThCsl 1 Ha cextop B2B. Hosi
MOXJIMBOCTI COIIaJJbHUX MEpeX Jalu 3MOry 00 €IHyBaTW WIHHOCTI OpeHmiB JuIs
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CTBOpPEHHSI CHUIBHHX TPOAYKTIB. Bce 1ie mpu3BomuTh 10 (GOpMyBaHHS NPUXHIBLHOCTI
kiienta. KoMyHikamii B COMianbHUX MEpEekKaxX MArOTh 3HAYHI MOXKIUBOCTI KOMITAHISM IS
OOMiHY I[IHHUMHU 3HaHHSIMH Ta B3a€EMOJII 3 KIieHTOM (KJIIEHT 3aJMIIA€ BiATYK PO poOOTY
CepBicy, MANPHEMCTBO Japy€e KITIEHTY POMOKOIOM).

AHAJII3 OCTAHHIX AOCJI>KEHb

[Muranus QopMyBaHHS Ta BIPOBADKEHHS PI3HUX BHJIB MAapKETHHTY € HPEJAMETOM
JOCTIKCHHST 0araThOX 3aKOpJOHHUX Ta BiTYM3HSHMX HaykoBIiB [1-3]: 1. Arcodda,
T. Jlepirra, /[. Orimsi, T.Ilitepca, E. Paiica, T.BacunpeBoi, O.Yurpun, O.Pubinoi,
T. [limorenko Ta iH. OmHaK B 3a3HAUCHWX HAYKOBHX IPAIAX BiICYTHIM KOMIUIEKCHUI
ANTOPUTM BHKOPHCTAHHS IHCTPYMEHTIB COLIAIBHOTO MeJia MapKEeTHHTY IiJIpHEMCTBAMHU
JUI TIPOCYBaHHS CBO€I TPOAYKII dYepe3 comianbHi Mepexi. [locmimkeHHs Teopii Ta
MPaKTUKA BHKOPHUCTAHHS COIIaJbHAX Melia MapKeTHHTY IIPOaHANi30BaHI B MpaIpix
HaykoBuiB [4-11]: H. Xommica, K. Xasaci, C.[ynemiyca, O.JltonsoBa, JI. Carep,
H. JleryHoBcbkoi, C. Lmsmenko, I. bammuchkoi Ta iH. BuBYeHHS Ta y3arajbHEHHS
JOCIIDKEHb 3aCBIMYMIM, IO L TeMa MOTpedye IMOJaNbIoi cucTeMaTH3alii 3HaHb Ta
NPaKTHYHUX METO/IB QyHKIIOHYBaHHs KOMIaHii B [HTEpHET-IIpOCTOPI.

ITOCTAHOBKA 3ABJIAHHS

MeToro AOCTIKEHHS € aHali3 Ta y3arajJbHEHHS MOMYJSIPHUX MUIATGOPM B COLATBHUX
Melia Ta BUTOM BiJ 1X BHUKOpPHCTaHHS. [Ipy [bOMY CJiJl HArOJOCHTH Ha BaXKJIMBOCTI
OHJIAMH-aKTHBHOCTI ~Ta  YNpPaBIiHHI KOMYHIKAISIMA, OCKUTBKM I  ITiJBUIIUTH
3aIiKaBICHICTH JI0 TiSUTBHOCTI Ta CTBOPEHHI JOBIpH 0 OpeHIyY.

JJis HOCSITHEHHST METH CTaTTi HEOOXiTHO 3’sCyBaTH:

— THIT KOHTEHTY, KUl 301IbIIYy€ 3aTy4eHHs KJIIEHTIB OHJIalH;

— (haxTopH, 110 BIUIMBAIOTH Ha B3aEMOJIIIO 3 KIIIEHTAMU B Mepexi [HTepHeT;

— B32€EMO3B'SI30K MIJK MApPKETHHIOM y COLIIAIbHUX MepeKax Ta 3aJlydeHHsIM KITi€HTIB.

BUKIIAJL OCHOBHOI'O MATEPIAJTY JOCJIXKEHHS

MapkeTuHI' colialbHUX MeJia OCTaHHIM 4YacoM 3a3HaB 3HaYHMX 3MiH y cIoco0i
nmoctaBkd iH(GopMarii kimiertam. ComianbHiI Mepexi, sk gactTuHa web 2.0, 3a0e3medyoTh
TEXHOJIOTIYHY TIaTPopMmy, 100 TeperisgaT, BUPOOISITH Ta IIMHUTHCSA ITyOTiKaIisMu B
mepexi [areprer [12]. s BnacHUKIB OpeH/IIB cOLiabHI MEPEXKi € MOTCHIAIOM IS

— PeKJIaMH — CHPHUSHHS BIpYCHOMY MAapKETHHTY,

— PO3pOOKH NMPOAYKTY — 3aTy4EHHS CIIOKUBAYIB JI0 TPOIECY NPOEKTYBAHHS;

—PUMHKOBO pO3BIJKM — CIIOCTEPEXKEHHS Ta aHalizy NyOJiKkaliili Cro)KuBadviB,
3HaMEHUTOCTE} Ta KOHKYPEHTIB.

[Tix MapKeTHHroM B COILIJIbHUX MeJia aBTOPU PO3YMIIOTh BHKOPUCTAHHS ICHYFOUHX
wiatdopM /I MiABMIIEHHS O0i3HAHOCTI MPO TOPrOBI MapKH cepej CIOXKHMBAUIB MIISIXOM
BUKOPHCTAHHSI IPUHIMIIB IuX mardopm. BusHadaeTbes 1Bi popMmu iX mpocyBaHHs:

— TpaulliiHe MapKETHHTOBE IIPOCYBaHHS;

— colmianbHe IPOCyBaHHA a00 OpraHigHe MPOCYBaHHS.

Crijx BiIMITHTH, IO OpPTaHIYHE MPOCYBAHHS € CBOTO POAY YHIKaJIBHUM JJIS COIiaIbHUX
Mejlia 1 BTUTIOETBCSI B CIIJIKYBaHHI CIOXXHMBA4-CIIOKMBAY, aJUK€ MapKeTHHT B COIiabHUX
MeJiia MOB'sI3aHKi 3 MAPKETHHIOM CTOCYHKIB [13].

Ha choromuimHiii JieHb iCHYIOTh HAcTymHi 3aTpeOyBaHi couianbHi Mepexi [14], mio
MPOPaHKOBAHO 3a KINBKICTIO YHIKIbHUX KOPUCTYBaYiB y Tadiumi 1:

Facebook — GeskomToBHa colfiagbHa Mepexa, IO J03BOJIIE PEECTPYBATHCH,
3allOBHIOBATH CBi Npodiib, JOMy4YaTHCh A0 CIHUIBHOT, 3aBaHTaxyBaTtd QoTorpadii Ta
BiJICO, HAJICHJIATH TIOBIOMJICHHS, CIIIIKYBATHCh 3 JAPY3SIMH, POJUHOIO Ta KOJICTAMHU.

Whatsapp — kpocmiatgopMeHHHI MOOUTBHHMN JTOMATOK UIS 3BSI3KY, WO JO3BOJISIE
KOpHCTyBadaM OOMIHIOBATHCS TOBIJOMJICHHSMH Ta J3BiHKamMu Oe3komToBHO. lle mae
MOJKJIUBICTh OOMIHIOBATUCS CBOIMH iZICSIMU Ta JYMKaMHU 3 iHIIIHMU.
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Youtube — BieooOMiHHHEK, 1110 JO3BOJISIE KOPUCTYBaYaM MEPEMISIATH Bieo, po3MilleHi
IHIIUMU KOPHCTyBauaMHM, Ta NyOJiKyBaTH BiacHi. Bimeo, 3aBanTakeni Ha YouTube,
MOXYTh IporpaBatucsi Ha BeO-caifti YouTube i po3mimryBatucs Ha iHIIEX BeO-caiiTax,
xo4a (ainu po3MinieHi Ha cepsepi YouTube.

Instagram — Oe3KomTOBHUM OomaToK s oOMiHy ¢ortorpadismu Ta Bimeo Ha
wiatdopmi comianpHOi Mepexi. Instagram 103BoJisie  KOpUCTyBadaM penaryBaTH Ta
3aBaHTaXXyBatH (oTorpadii, KOpoTki Bimeo depe3 MoOimpHMIA momatok. KopmcrtyBadui
MarOTh MOXKJIUBICTH pOOUTH CBil TPO(iNIb MPUBATHUM UM ITyOJIIYHO JOCTYITHHM.

TikTok — kuTaiickka cortiaqbHa Mepexa s 0OMiHy KOPOTKHMH BiZ€o, 10 HAJICKHUTh
nekiHchKii kommanii ByteDance, 3acHoBani#t y 2012 poui. TikToK BukopuctoByeThCs 115t
CTBOPEHHS KOPOTKHMX BiJeO 3 TaHIAMH, KOMEAiAMH Ta TanmaHtamu. ByteDance Bmepire
3amyctuB Douyin Ha punok Kuraro y Bepecni 2016 poky nocrymnHuii Ha 40 MmoBax.

Twitter — Ge3KOMITOBHHUI COIIANBHAN Mefia JUIs MiKpo-0JIOTiB, 0 J03BOJISE
3apEeCTPOBAHMM  KOPHCTyBauaM  TPAHCIIOBaTH  KOPOTKI  HOBiZOMJICHHS  (TBITH).
KopuctyBaui Twitter mMaroTh 3MOTY TpPAHCIIOBATH BIACHI Ta TEPErysOaTH TBITH iHIIUX
KOPHCTYBayiB 4epe3 YHCJICHHI IaT(hOpPMHU Ta IPUCTPOT.

LinkedIn — BeG-caiir, corianbHa Mepexa i1t Gi3HECMEHIB, III0 J03BOJISIE OOMIHIOBATHCS
iHpopMamiero mnpo poOOTYy 3 IHIIMMH KOPUCTYBauaMH Ta BECTH BeO-CIIMCOK
kBarmidikoBannx koHTakTiB. LinkedIn, sx i Facebook, i MySpace, no3Bomse ctBopuTn
creliasbHAN Mpodisib-pe3rome.

Pinterest — BeG-cepaic, 110 gae 3Mory aimuTHCA (GoTorpadisMu 3a JOMOMOTOK Pi3HHX
comianbHUX Mepex. Y Pinterest € «momkay, Mo TO3BOIUTE 30epiraTé Ta pO3MIIIyBaTH IiHU
(myOmikanii 1HIIMX KOPHUCTYBauiB), SKMMH B IOJAJBIIOMY MOXXHA TOAUIUTHCS 3 IPY3sIMU
yepes Facebook.

Snapchat — MoGimbHHMIA [OAATOK, IO JO3BOJSIE KOPHUCTyBauaM HAACHIATH Ta
orpumyBaTH (poTorpadii Ta Bimeo3ammcH, MO «CaMO3HUMYIOThCS». DoTorpadii Ta Bimeo,
3HSATI 32 JIOTIOMOTO0 NPOTPaMH, HA3UBAIOTHCS CHETIAMH.

Tabnuys 1 — TOII coyianvrux mepesic y ceimi cmanom Ha 2019 pix (ckradeno aemopamu
na ocnosi [3])

KinbkicTb yHiKaIBHUX . YacTka Tpadiky 3i
CouniasibHa Mepe:ka KOPHCTYBa4iB Hacrka Ngoﬁlnbnoro CTalliOHAPHUX
L Tpadiky, % N .
MJIpa./Mic. KoMII'10TepiB, %0

Facebook 2,375 99,25 0,75
YouTube 2,000 59,96 40,04
WhatsApp 1,600 99,30 0,70

Fb Messenger 1,300 100,00 0

Weixin / Wechat 1,112 97,65 2,35
Instagram 1,000 99,02 0,98

QQ 0,823 92,13 7,87
Qzone 0,572 98,89 1,11
TikTok / Douyin 0,500 97,02 2,98

Sina Weibo 0,465 63,43 36,57
Reddit 0,330 47,17 52,83
Twitter 0,330 97,81 2,19
Douban 0,320 92,22 7,78
Linkedin 0,310 90,97 9,03
Snapchat 0,294 98,93 1,07
Pinterest 0,265 98,40 1,60
Viber 0,260 95,30 4,70

ABTopamu Ha 0cHOBI [12] BU3HAUYEHO TEpeBaru MapKETHHIY B COLIAIBHUX MeJlia

Cmeopenns 6pendy. JlemoHCTpyBaTH Oi3HEC uepe3 COIiaibHI Mefia — OIUH i3
HaMKpaIux croco0iB 3B’A3aTUCS 3 BEIHKOI ayautopiero. ColianbHi Me/ia T0moMararTh
OpeHIaM MaTH TOJIOC Ta B3aEMOMISTH 3 ayauTopiero. Ha Ham morisn, MapKeTHHT y
COIIATbHUX MeJia Jy>Ke BaXIUBUN IS CTBOPEHHS MIITHOTO Ta TMOCIiTOBHOTO OpeHIy Ha
BCiX coLiabHUX IUIATGOpMax, a TaKoX I MMOiH(POPMOBAHOCTI PO OpeHn y CBioMocTi
KJTI€HTIB.
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Jlosinbnicmo xknienmis. bizHec, 110 OB’ A3y€ CBilt OpeH I i3 COIliaIbBHUMHU MeJlia, OTPUMYE
ORI BHUCOKY BIJNAHICTH CBOiX KJIi€HTIB. JIOSIBHICTh KJIIEHTIB A€ MOXIIUBICTH Oi3HECY
TIepeiTH Ha HOBHH PiBEHDb CBOET MisTTBHOCTI.

Kowneepcii. BinOyBaroThCcs 3aBISKH NMPUBAOIUBIN pekiami ud myOikamii, mo JarTh
3MOTY KJIIEHTaM 3IHCHATH KOHBEPCitO (IiJBbOBY JIif0, TIOKYIKY YH PEECTPAIIi0, TOIIO) Y
BIINOBib Ha myOuikamito. binmblie TOro, colliaibHa Mepexa 3MYIIye MOTCHI[IHHIX
MOKYIIIB IOTPAIUIATH Y BOPOHKY MIPOJaXiB 100pe po3BUHEHOTO Oi3HECY.

Obcnyeosyeanns kaienwmig. BUroga MapKeTHHTY COIialbHHX Melia B 3a0e3ledeHHI
HaMKpamoro OOCIYrOBYBaHHS KII€HTIB. BilbIIicTh KOpHCTYyBadiB BBaXKAarOTh, IO 3a
JIOTIOMOTOI0 COIIaJIbHUX Mepekax € MOJJIMBICTh OTPUMAaTH HaWIIBUIAIIE iH(POPMAIiO
moxo OpeHmy, ToBapy i T.II..

ITioenadanus 3a kniecnmamu. CoianbHi Mejlia JONIOMaraloTh KOMITIaHii OTpUMaTH LiHHY
iH(OpMaIIifo TIPO 3aIiKaBICHICTh Ta MOBEIIHKY IOKYIIIIB, HAIPUKIA[, TIEPEBIPATH BIATYKH
CBOiX KII€HTIB Ta NpPUIMAaTH DILICHHS; NEPEBIPATH 3alliKaBJICHICTh KIIEHTa 3a piBHEM
3aly4eHHs 0 IyOJIiKaIliil y comiaabHIX Mepekax.

Cmpameziss mapkemuney 8 coyianbHux mepedicax. 3a3HadeHa CTparteris Jae KOHTYp
IUTOBHIX IIiJIel Ta JomoMarae BU3HAYHUTH KiUTBKICHO BIMIpIOBaHI ijli pe3yJIbTaTiB Oi3HECY.

Hiosuwennsn obiznanocmi ma oOpenouney. ColliaibHi Mellia — MOCTIHHUN MOTYXHUKN
IHCTPYMEHT MapKeTHHroBOi crparterii. HaiOumpImoio 3amadero COMialbHUX Mepex It
KoMITaHii € cTBopeHHs ctparerii SMM, mo Oyne TONOBHIOBATH MapKETHHIOBY CTpATerilo
MiANPUEMCTBA Ta TOMOMaraTUMe AOCSITaTH iX OpraHi3amiiHi .

Cropouenna eumpam Ha mapkemune. MapKeTHHT COLIAIBHHX Mefdia — OIHMH 3
BOXJIMBUX IHCTPYMEHTIB NMPOCYBaHHS CY4YacHOTO Oi3Hecy, OCKUIbKM 0Oe3 pekjaMu uepe3
Mepexy [HTepHeT CKIamHO OTPUMAaTH BEIUKY KUIBKICTH KII€HTIB Ta pO3BUBATH Oi3HEC.
Butpatn Ha MapKeTHHT B COLiaJIbHUX MeJlia MEeHIII, HiXK Ha TPaJULIiiiHI IHCTPYMEHTH.

Pozsumox  nosnvnocmi  noxynyie. MapKeTHHT B COLIaJbHHX MeZia JONOMAarae
30UIBIIUTH KUTBKICTh JIOSUTBHUX KIIIEHTIB, OCKIJIBKH € MOJMJIMBICTh JI3HATHCSA IX IyMKY
yepe3 KOMEHTap, pO3MIIEHIA Ha CTOPIHIII.

3pocmanns  xnienmevkoi 6azu. 3amaya OyIb-SKOTO MiAIPUEMIS — 33J0BOJIBHATH
ICHYIOUMX KII€HTIB, a TaKOX 3allydaTH HOBUX. 30UMBIIEHHS KIIEHTCHKOI 0a3u ILITXOM
BUOOpY ONTHMalbHOI MIaTGOPMU B COLIANBHMX MEpeXax rapaHTyBaTHMe, 110 OOpaHHui
KaHaJI KOMYHIKaIlil € MaKCHMaJIbHO BHUT1THUM.

3anyuenns mpaghixy, nioie ma npooaicie. MOXIHUBICTh OXONUTH OaXKaHy ayIUTOPIIO 32
JIOTIOMOTOI0 BXKE 310paHMX Ta MiATOTOBICHHUX COLIATHHUMH MeEpexaMH IeMorpadidHux
JIaHUX JIs 301bIIeHHs Tpadiky BeO-calTy Ta HOBHX MPOJaXIiB.

3a pesynbTaTaMu aHANI3y COIiabHI MeAia MOXKHa TOJUINTH HA: COMiaJlbHI Mepexi
(mampuknan, Facebook), mpodeciiini mepexi (Hampuxiazn, Linkedln), BimeoxocTHHTH
(mampuknan, YouTube), Menia mis oOMiHy 3HaHHAMH (Hampukiaa, Bikimemis ), Mikpo-
6norn (Hampukian, Twitter) Ta  ¢dopymm kopuctyBauiB. ComianeHi  Mepexi
BUKOPUCTOBYIOTBCS JIJIS PI3HUX IIUICH: IiTOBE CHUNKyBaHHS, po3Baru Tommo. CoriambHi
Mellia JIO3BOJISIIOTH IIPUBATHUM 0OCO0aM Ta MIANPUEMIPIM OpaTH y4yacTh Y COILaJbHUX
B3a€MOJIISIX OUTBINE HiXK 3 MUTBAPIOM aKTUBHUX KOPHCTYBAUiB IIOMiCSIIS.

3a pesynbraTaMu JOCITIKCHHS JaHOI TEMAaTHKH, CIiJ BIAMITUTH, 110 MapKETHHI B
COIIATBHUX Mepekax Ta 3allydeHHs KIEHTIB PIiOKO CIIBCTAaBIAIOTHCS B HAYKOBIH
JiTepaTypi, HEJOCTaTHbO JOCII/PKEHb ONMUCYIOTh 3a3HaueHHi 3B’si30K. OnHAK, HAyKOBII
OITHOCTAiHI B IOYMIl, IO MaKCHMallbHEe 3alydeHHS KII€HTIB MOXXJIHMBE IPH CTBOPCHHI
Cy4acHOl, MOBHOI, aKTyallbHOI CTOPIHKM Npo OpeH]| B COLiaJbHUX Mepexax. B Tabm. 2
MPEICTABJICHO 3B’ 130K MK MAPKETHHTOM B COIIATBHAX Meia Ta 3aJy4CHICTIO KITi€HTIB.

Tabnuys 2 — 38 siz30k cxnadosux SMM ma sanyuenns ayoumopii

He3anexxna 3minHa

3aJieskHa 3MiHHA

MapKeTHHF B COL[iaJ'[BHI/IX MEpPEKax

3aydeHHs ayaUTopii

Josipa mkepeny indopmarii

YyacTb

Typ6oTa npo KoH}iAeHILHHICTh

3aI0BOJIEHICTD

Besneka B collialibHUX Meia

[TpuXWIBHICTh

3BOpOTHI 3B’S30K Y COLIIAJIbHUX MEpexax

JHosipa

Bicnux Cym/[Y. Cepis “Exonomixa”, Ne 1 2020

121




BUCHOBKU

Y po6oTi NpoBeIeHO aHalli3 3aTyueHHsI KITI€HTIB 3a qormoMororo SMM, 1o po3mmpuio
PO3YMIHHS BaXXJIMBOCTI MAapKETHHIY COIaJbHHUX MeJlia Ta 3aJy4CHHs KITI€HTIB SK JTBOX
iHTerpoBaHuxX KoHIeNIii. st Oi3Hecy CTOpPIHKM B COIIJIbHUX Mepexax € OUIbII HiX
JIOJJATKOBUM KaHAJIOM TMOINUPEHHS iH(OpMAIll, OCKUIPKHA JO3BOJSIOTH CIIOKHUBAYaAM
B3aEMOJIISITH 3 KOMIIAHISIMU Ta JUTUTHCS JYMKOK OJMH 3 OAHUM. [lofaibliiM pO3BUTKOM
JIOCTIJKCHHST MOJXKE CTaTH pO3pOoOKa TOKA3HHUKIB, IO JO3BOJATH BIJICTEXKYBATH Ta
OIIiHIOBATH TIOBEAIHKY B3a€MOJII Y COLiaTbHUX MEpeXkax, M0 € BaXKIMBHAM IUIST PO3POOKH
OpraHi3allifHUX cTpaTerii A OpeHIiB.

SUMMARY

The paper considers marketing communications in social networks that allow to constantly maintain two-way
feedback from consumers. Authors understand social media marketing as the use of existing platforms to raise
brand awareness among consumers by using the principles of these platforms. Forms of platform promotion are
defined: traditional and social (organic). The paper analyzes and systematizes the most popular social networks,
which include: Facebook, Whatsapp, Youtube, Instagram, Tik Tok, Twitter, LinkedIn, Pinterest, Snapchat. The
considered social networks are divided into: social networks, professional networks, video hosting, knowledge
sharing media, micro-blogs and user forums. The paper presents the TOP social networks in the world as of 2019.
The paper highlights and substantiates the benefits of marketing in social media, namely: brand building,
customer loyalty, conversion, customer service, awareness raising and branding; customer base growth;
attracting traffic, leads and sales, etc. As social networks promote active communication between companies and
consumers, stimulate interaction among users - the factors that influence customer engagement are identified in
the work; it was investigated which content on the brand's page on social networks attracts the majority and
makes you want to visit again. It is justified that when using SMM (SocialMediaMarketing) you need to pay more
attention to the published information, as this is one of the main factors influencing customers. The paper
emphasizes the importance of openness as the main factor in creating a trusting relationship "brand-consumer",
which in turn shapes the behavior of the buyer in reality. SMM has been proven to be a powerful media platform
for customer communication, brand building, sales growth and website traffic, as the brand demonstrates its
openness to communication through social media. It is substantiated that with the help of social networks brands
remain in trend.

Keywords: social media, social networks, social media marketing, customer engagement, strategy.
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